GSM Curriculum Alignment Matrix (All Specializations)

The Curriculum Alignment Matrix (CAM) is a list that enables students to overview their own expected learning for each course in the
broader context of the GSM’s Master’s program. It has been developed for the purposes of “Assurance of Learning” - a process which
involves assessing how sufficiently the academic missions stated by a university, its undergraduate college and graduate school are achieved
and also improving student’s learning according to the assessment results.

Listed in the upper columns of the CAM are the four learning goals and several learning objectives aligned with each learning goal. They
were both developed in accordance with the Declaration on the Occasion of the Opening of APU and the GSM Mission. The learning goals
indicate the ideal conditions that APU’s expects GSM Master’s program students to achieve by the time they complete their degrees. The
learning objective further clarify more specific abilities that the APU business unit (APM / GSM) expects students to acquire.

GSM'’s Master’s program as a whole assures that all students are exposed to and have accomplished all the learning objectives through both

required and elective subjects in two years.
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IRMA model of learning:
“I"indicates where students are introduced to the learning objective
“R"indicates where the learning objective is reinforced, and students have opportunities to practice on that learning objective
“M” indicates where students are given opportunities to deepen and master their learning and demonstrate their achievement of learning objective
“A” indicates where evidence is planned to be collected and evaluated for program-level assessment





